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Welcome Home is a consumer survey project sponsored by the Pennsylvania Association of 
Realtors® (PAR). The surveys, performed by Keystone Analytics®, are conducted on a quarterly 
basis and provide information on a number of consumer buying trends such as financing products 
used in the transaction, reasons behind the home purchase, and challenges faced with the buying 
process. Find more information at WelcomeHomePA.org or on Twitter at #WelcomeHomePA. 
 
Key Findings 
 
One third of respondents bought their home predominantly because they wanted to buy a 
home, not because they had to look for a home. Thirty-two percent of homeowners decided to 
buy a home because of a desire to relocate or being tired of renting a house, apartment or 
condominium. The remainder of respondents had unique reasons or were pushed to find a new home 
due to circumstances beyond their control (marriage/divorce/new children/death in family). This 30-
35 percent share of recent homebuyers has held fairly steady over the life of the Welcome Home 
surveys.  
 

 
 

REASON FOR HOME PURCHASE – TOTAL RESPONSES 
 
  



Not surprisingly, individiuals aged 18-34 were the most likely to cite being tired of renting as their 
primary reason behind a home purchase. An expanding family and needing more space also ranked 
high on the list. Interestingly, 11 percent of those aged 18-34 indicated that they purchased a second 
home or investment property. 

 
 

 
 

REASON FOR HOME PURCHASE – BY AGE 
 
 

 
 

REASON FOR HOME PURCHASE – CHILDREN / NO CHILDREN 
 
  



Cash purchases continue to pick up a substantial share of recent home purchases, and a 
plurality of purchases from seniors in this past quarter. Thirty-six percent of respondents over 
the age of 65 reported purchasing their new home just with cash, and 21 percent of all respondents 
surveyed reported buying their home in cash as well. This bloc of homebuyers could be a possible 
indicator of market strength – higher or lower voluntary participation in the real estate market could 
be a sign that buyers are excited about becoming homeowners. A 30-year mortgage remains the 
financing product of choice for over 41 percent of all respondents surveyed. 
 

 
 

FINANCING – TOTAL RESPONSES 
 
 

 
 

FINANCING – UNDER 50 / OVER 50 
  



Financing or closing issues continue to be the most stressful part of the homebuying 
experience for most buyers. Twenty-one percent of respondents said that financing questions 
caused them the most stress in moving forward with buying their home. Twenty-three percent of 
respondents aged 18-34 – down from 32 percent in the first quarter – said financing issues caused 
them the most stress. For 10 percent of homebuyers, picking the right home to pursue and buy was 
their most stressful part of the experience. In fact, 16 percent of those under the age of 50 found this 
part of the process the most stressful. 
 

 
 

MOST STRESSFUL PART OF EXPERIENCE – TOTAL RESPONSES 
 

 
 

FINANCING QUESTIONS – BY AGE 
  



Younger homeowners are showing a stronger preference for Zillow.com, though Realtor.com 
continues to have a chance to thrive in a competitive digital home search market. In a trend 
that was first observed in the last Welcome Home survey, homebuyers under the age of 50 were much 
more likely to use websites to look for homes on their own, and Zillow has grown into a website of 
choice for many homeowners in these age groups. As new homeowners enter the market in years to 
come, this “digital divide” in home search websites will continue to be a fascinating dynamic. There 
are reasons to be encouraged or optimistic about the future of Realtor.com, though. Homeowners 
aged 35-49 are twice as likely as homeowners under age 35 to use Realtor.com, and about 1/3 of 
homeowners under 50 still are not using home search sites at all, representing a potential growth base 
for NAR’s home search tool. 
 

 
 
 
 
 
Methodology 
 
The survey was fielded by Keystone Analytics® on the evenings of May 4-7, 2016 using telephone 
interviews conducted by live operators. Survey respondents are adult residents of Pennsylvania 
identified by purchased consumer data as having purchased a home in the Commonwealth of 
Pennsylvania in the last 12 months. Respondents were asked to confirm this before being invited to 
complete the survey over the phone. A total of 300 respondents completed the survey over those 
evenings. 
 
Survey responses were weighted based on the geographic distribution of new home sales in 
Pennsylvania over the last 12 months, and grouped based on the layout of Pennsylvania’s 
demographic marketing areas (DMA). In other words, 43.4 percent of all home sales in the last 12 
months were completed in counties that fall in the Philadelphia DMA, and thus responses were 
weighted such that responses from counties in the Philadelphia DMA make up 43.4 percent of all 
responses. Results have a margin of error of +/- 5.7 percent within a confidence interval of 95 
percent. 


